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you'll see them: s conga lise of coltlsh models sliding out of chaaffourcd, grey
BMWS, weanng slanay jeans, iPods dangling, Dict Coke in ome hand,
a BlackBerry in the other. Their hair is fresh, fsces scrubbed clean L&
door fings open and they re swallowed by the backstage, cnly t o
three hours laver ax runway belles = all cosifed, ghossed amd ] Yoo ehe
carwalk. A somic boom fills the air and megawatts of white light shower down on
their Besuty — of mayls 3 vivid wash of vebvety collour lluminates their fuces,
ar the golden shimmer of a Balearsc sunser, Maybe the whole show o bathed =
arich, inky, Yves Klein blee,

Whasever the cffect, the cause is clear: boyond the clotbes, lighring is 3 fishion
show's highest am form. [c's the hybabd child of srchicecrure, doagn, illusion,
mag, chnology - yvou want to sy astronomy. It cxplodts fashion’s finest
nlﬁﬁt,tkﬂdn;ﬂunﬂmmdmmmﬂmﬁu:ﬁd{mﬁmiumﬁrm
in the USS1 Fhmillson global faskion industry. The men wha light the catwalks
work on the umplest principle: light is only visdble becwnse it is refleced,

*It"s abgaar che nuances,™ svs Keith Rapaiata, wice-president of prestigions
Mew Yook production and PR company KCI. *You aren't secing lighs, you're
weeing the effect of Eght.™ And the man who ksows mosr sboist the effeom of
light, be chey emnotinmal, peychological o acsthens, is Thionry Dineyfus, president
of Eveafghe. “Light can touch the oye of oven those wise refase wo see,™ says
Dreyfias. =l opens up cthe space, the range of possibsdites and cxpands time -
CONEFETY B0 oofsumer society, whith mutilites it. While cverything in modern
hife terds to drown, distance, displace, foecibly direct the eyes, & laminoes
creagion reimvests the moment, confirms s weightlessness,

Direvfus devetcs enormons intclloctual effort to cach 15-méinwte fashion
show, infiming, it with swch power thur in*s o fahicn moascrap. Thea be maoves
ik, froen New Yook to Milan and Paris, unconccmed by the flecting nature of
his work. *When you fall in love with somecne, ic's bemer wo have 15 minases
aof strosg emocion then 10 have oo long 3 thing. That is not intoresting,™ he
i, utting at 2 small, whate desk in hiv atelier by the Mace des Vicootres. For

aho madterminds thoae wild, delicsoss rollercoastes fdel knoan a
shows, his nunner i disssmingly relaxed. Bug his chaotic desk tells
: a couple of iPod Manos, two msobile phomes, & BlackBerry,
o @ Leica cansera, & few candles {used ), some botthet of fragrance (b
aabieray (fall) in the shape of a light bulb. This man's fve scmics
ixth - arc witheringly alive,
mmmmmwutu:m:mmﬁnﬁn]m 1985
he Meneified how to strengthen a brand wsing che fadhion shew 23 a
powerful now medium. =1 began in theatre, whhere vou are shways booking for
the pestheric, for & betrer way™ He first worked with the lage designer, Pairick
Eelly, but his shews for Helmue Lang sealed hin casly repuimison. As Keith
Baptista remembers ic “Long before [ entered the basnncis, Droyfus was the
desigrer whe founded white lighe.™ Baptiata, whose dozens of cliems Inchade
Guccd, Mare Jacobs amd Versace, ssid: “When he layered thar white light on
Helmut Lang’s showi he staned a strong, new croative direction. He made
shows that belonged to the designer, the handwriting was so distinetive.”
Direyfus sadd of vha easly collsboration: “Hebmuat wanted to play with macuia
lgha and infuse msore. He chose locations with a boo of nanarad Bghn, but the
midday light in autumn and the midday Bght in spring are very different. And
ehe girl's skin looks different, So we warked with the exiating narursd light
e ke i asoee porwerfial. ™
Later, in 1989, he began woeking wiath Arn Demeulemessser, whe described
his work a3 “postic™ compancd 1o the rest of fashion lighting, which she saw
& “eppressive™. He then caught the eye of Peerre Bengé, who aaked ham o
produce the 2001 Yves Ssing Laurent retroapective at the Centre Pompidos in
Pasis = am gvent that was beamed around the workd. Alex de Berak, whao heads
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THE SEEM /7 LIGHTIMNG DESIGM

Eye-popping colowurs, high-drama
details, sheer technical perfection. .

is fashion show lighting the new
black? Susan Owens investigates
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the New York and Paris producion company Burcau Betak, downbes why
faahhion shews went up a notgh; “The asrival of the inerner, the increased press
coverage, the immediacy with which images were sent arousd the workd,” he
says. “With that sarge in exposare, designens started o try for mensorable and
recignisable shows, ™ Moy oftheae prodocers are anoddi disoussing & mystonou,
ingangeble art foem like Hgh. Bar Dieevius bs clear: “You rake somsething imvaible
and o straight to the beart,™

[+"s of lincle intorest 1o Diveyfus that the rest of the workd b prececupied with
economs turmodl, Public srr is o inoretrean: in recent times: be has imstalled a
vivid lluminabed badder for Pasa® La Muls Blasche, complered installstions for
Le Méridien hotels in Shanghai and San Francisco, and placed & beans of lighs
shoostieg 1o the pole star on the Villa Noadlles. And his limited - edition, coloared
light bones are saifily snared by colleoonm. Bug when it comes to the fishion
sharw, Diveyfi i dealing with a parados: fiar the indusary fo contiaug growisg,
custoeners must like this year's designs but they muat abo bocoms disatishicod
with ehem, s theyll bay next years,

Lighting proved the perfoct change agent for clients like Hedi Slimane’s
Dior Homme, Martine Sathon, Jil Sander, Cabvin Kiein, Tommy Hilfiger
and Commse des Gargons. All desigmers are acately aware that every show
mcaes business and cach member of the sodience & engaged on a personal
poumncy, ready bo cxploit a tabent as they witness the effortless flow berween ome
miodel snd the mext. Jowmaliss do it with words, eloiion protucens
with images and, maost sgnificantly, buyers do it with their fat chequebooks,
writing ondors that focl the bunanecss,

=“The show is vory scrious,™ says Dircyfus, <0 not 3 gala, 8% a maskenng
eaercise thar progecn the image of the designer andd waes light to elicit emotion.
A yoa provedt the clienes, who see up 1o 12 shows a day, in the way you light
the andicnde symypathetically, There's a reason why a loy of pecple in the front
e are wearing sunglasses. ™

e Berak also valks of Bghting a a way of expressing omationn. =1 like things
thay are dereor, thar make o posne, but thar doesn®t mean they can’t be subile.™
When de Botak started ous, e wasied 1o “infuse poeory and persomaliy ince the
fashion stage™ and it won bim a rafe of clicngs anchiding Lodis Yuigeos, Chelstan
Deor, Jobm (Gallane, Vikior & Rolf, Donna Karan - a list a3 long as your arm,
He can claien disegiing che woeld's comtliess fashéom show, in Cannes in 2008 for
Victorias Secret (%2 budget of USS|0million™) and he's 2 past masver of
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spectacalan - Kyl Minoguac in Shanghai for the liwnch of HEM China, an
upside-down sct for Vikeor 8 Rolf and Swarovld's mvusic and fashéon event,
Fashinn Bocks He even bursi onio the scene &t Art Bangl Mizma Besch, having
m—.\md:m.u'i.ﬂg_.ii&-:j:-rd :Mﬂmlﬁ*ﬂﬂnﬂkﬁ.w
Crivels, a 1.8-msetre malhouere with 120 crysead fibre-opiic lights, was unveilod as
part of the Swarcvaki Crvtal Palace collectson,

All lighting designens spoak a distnctvely individusl langusge on behadl of
thelr clients, The ides of applving formula lighting i decmed heresy,
Doreyfus talkes first af the =collection®, secondly of the =spirit of the desiprer™
and thirdly of the “emotion™ thag rellects what's golng on in the desipres™s
Bead, A designer books at light to enhance the character of a girl on the mivasy
pust as a film paaker looks 31 am sovon,™ sys Buprist.

Last Jamuary, at the 18th-centary Hitel de Ly Monnaie in Paris, Baptiaga
Hlusiraced a challenging scricy of scis for designen & dherse a8 Vivienne
Wearwnoul, John Galliaso snd Géorgio Armani. Their wodding gowms, doagned
for Ulnbradaled, CRYSTALLIZED™"s homuge 1o mamiage, cach vook on a Eic
of their cum. ~Lighting is a Language in fsclf, pot one podnt of view,™ he said,
=1 am dealing with conventicn, areativiry, the esoteric. ['m mp-mdirum & Ereat
desigmer whe is ke 3 paineer, able oo bring out colours, textures, contrast.”™ D
Bctak scarches ta chat different emotionsl responses for cach cliemt. = Huawcin
Chalayan is subibe, smooth and romanti. John Gallisne k& shour 3 powerfud,
conssant enengy from beginning o end. But both have a crosconda in i oum
way. Yo sct out to cnasch the handuritieng of cach one.™

Their art - new a6 it may seem = has myrisd hisvosic influences. Such as
Nicolas Schbiffer, the Hungarian-bom French artist who dicd in Paris in 1992,
and was comsbdered 1he father of crbemetic and video art. And Janses Turrell, for
his noom nwuscum imtallstons, Deeyiiss reforences Dan Flavin, the Amoncan
antian, famous for Bucrescent-light sculptuccs, But early childhood nsemnories
sho influence Divevfiss, who talks of the golden ghow of Notre Damse, its a1,
white, icering camdles. And of playing cards, aged 14, by candilclighs. SCandlcs,
b e, are still the neost besutifal, e Gre, the monmsent of fe.™

Dk Berak has pover boas bis Bascination for the glintesing lights of Times
Square, the Eillel Tower, the Vegas Strip. He sna the person whsn has been mos
imllacnial i b il was Jean Paul Goude, whose mastorful 1959 celcbrasonm
for the bicentennial of the French Revolution inspired hina 1o start his businos,
anad withy whiom Direyfus collaborates. And Baptats sakes senamennal references
pa 19508 Hollypwood. =*Those spors, that focwsed antircdy on the nsodel, lemt
wich a sonse of ghmour. Tom Ford lked tha for Gued, when the gird in the
Bight secnsed as i she was the anly thing i the oo and cverything else faded
1o nothieg.™ Thar emotional tug is flecting, bt the dodgness sdeneiny b sealed
with a lasting impring. The shaw is branded.

"LIGHT CAN TOUCH THE
EYE OF EVEN THOSE
WHO REFUSE TO SEE. ..

YOU TAKE SOME

1ING

INVISIBLE AND GO
STRAIGHT TO THE HEART"

THIERRY DREYFUS
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